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LinkedIn provides businesses with a great opportunity to connect with decision makers in 
other organisations.  But how do you leverage your teams’ LinkedIn profiles and your 
company page for maximum effect?  One of the easiest ways to regularly put your business 
in front of potential and current clients is regular content and content on LinkedIn is king. 
 
Do you have a Company page on LinkedIn?  If you don’t yet then this is a must do.  Even if 
LinkedIn is not where you think most of your customers or clients are hanging out, a 
Company page will add credibility to your business.  Even if this is not a hotbed of product 
buyers, there will be decision-makers from time to time that you will want to impress.  They 
are likely to be found on LinkedIn. 
 
Once you’ve created your Company page or even if you have an existing one – it’s time to 
be super critical on what it says about your business.  You can copy and paste from your 
current ‘About Us’ material but is that still relevant?  Is it a snapshot that adds credibility 
and quickly communicates who you are and what do for your clients?  Even if you wrote the 
content yourself or engaged expertise – read it from a client and professional contacts point 
of view.  Would you engage with this Company? 
 
Assuming you’ve asked and edited your Company page content to portray your business 
perfectly, what do you do now to leverage your page?  If you create a regular blog for your 
business or organisation, then you can leverage this resource on LinkedIn to reach potential 
clients.   
 



 
 
After managing this process recently for a business services client over a three month 
period, we saw a 75% increase in website visitors and attracted interest from potential 
overseas clients. Our reach to decision-makers was spot on using a number of strategic 
LinkedIn marketing techniques and we could track most of this increase back to LinkedIn. 
 
The downside of content being the best way to connect with contacts, is that creating new 
content takes time.  Time that not many business owners feel they can afford to invest in.  
The intent may be there but not everyone can sit down and write a weekly blog or snappy 
snippet for social media. 
 
Well the great news is that news can be your content friend.  By sharing relevant industry 
news updates on your Company page and newsfeed, you are leveraging content to gain 
attention.  While you will miss out on visitors to your own website, you will get your 
Company page noticed by again sharing the newsfeed on your own Home page. 
 

 
 
 
The example above shows a relevant industry story we shared about becoming part of a 
service supplier panel.  The most important number is not the engagement on this story but 
that it made an impression on 483 people’s LinkedIn newsfeeds. 
 

Each LinkedIn Company page allows you to update your 
content through sharing links.  Every time you publish a new 
blog on your website, share the link on your Company page.   

Make sure that you use your keyword/s in the title and give 
the blog article a short to the point description.  You want to 
let people know quickly why they should read your article. 

You and your team will now be able to share the story from 
your Company page.  Once the story shows up in your Home 
Page newsfeed, you can share from there.  Share it on your 
timeline and ask your team to do the same. 



Regular blog content or sharing relevant news allows you to get your business in front of 
your networks and decision-makers and drive more traffic to your website or company 
page.  For more tips and LinkedIn marketing strategies contact mary-
anne@pinpointbusinessmarketing.com.au or call 0414611742. 
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